THOR BEGKEN,

Cemstone
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try’s best example of a Renaissance
man. His industry involvement
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His openness to new methods has
empowered Becken o adopt a novel
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ing. And even more importantly,

Thor Becken's family founded

Cemstone in 1927.
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he has been sharing this with fel-
low producers.

Becken is a fourth-generation
influencer. He credits his interest in
renewing the concrete industry to
his involvement in RMC 2000. He
served on the board of directors and
executive committee of the National
Ready Mixed Concrete Association
(NRMCA). He is president of the
Apgregates & Ready Mix Associa-
tion (ARM) of Minnesota.

“I strongly support the educa-
tional, advocacy, environmental,

and promotional initiatives of

ARM,"” says Becken. “And I'm
honored to be the fifth member
of the Becken family to serve
ARM in this capacity.”

It’s the legacy of a family busi-
ness that best portrays the signifi-
cance of Becken's influence. He leads
Cemstone, a multi-product business
that was founded by his family in
1927. Today their enterprise owns
and operates a network of ready-
mix concrere I"‘I:i[ﬂ!\ ||1h| AFereeare
facilities in Minnesota, western
Wisconsin, and northern lowa,

Becken has [”'U:-IIIUI‘U.‘I.] his firm
as more than a material supplier. He
refers to Cemstone as a “provider
of integrated concrete solutions.”
The producer markets engineered
and architectural concrete for every-
thing from residential driveways,
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with Insulating Concrete Form
(ICF) technology, to high-rise
commercial projecits.

He has influenced the in-
dustry by supporting RMC 2000
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proach to customer service. He
has gathered a team of licensed
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field technicians, and support staff

who assist customers and the design
community from project develop-
ment o I::Lmll_"-]!:tiun.

This spirit of customer service

extends bevond just concrete and

acgregate. Cemstone reaches out to
contractors by selling professional-
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further into the residential and light
commercial markets, Cemstone
has become the nation’s larges
distributor of ICFs for a leading
national manufacturer.

Becken continues to repos-
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modity to specialty product. His
company is a leader in sustainable
concrete Tl"[:]"'ll.'.'.ll.:l:u&' :ilh] |.|":I|'.'. dfr-
plication of Leadership in Energy
and Environmental Design (LEED)
practices. He strongly supports
the Prescription to Performance
(P2P) initiative to gain acceptance
of performance specifications.

Becken is not only one of the
industry’s strongest advocates for
marketing, he is an example of how
and wh}' it works. He has puuitinn:.:d
his company and the entire industry
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concrete is user-friendly.

Becken supports causes such as
Twin Cities Habitat for Humaniry,
Extreme Makeover: Home Edition
and the Hope Lodge/American
Cancer Sociery. Cemstone awards
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their sons and daughters to further
their educations. He encourages
L*.mphwm*r-; to be involved in their

communities as well as the industry.



